America’s Charities*

2021 America’s Charities Member
Advertising Campaign Performance Summary

Purpose and Benefit of Campaign:

* Thisis an awareness campaign designed to amplify our members’ brand visibility and reach a mix of potential workplace donors
(military, Federal government, state/local public sector, and private sector employees) located across the United States during the peak
giving season.

* America's Charities purchases multiple types of media in bulk volume and then bundles that media space into tiered advertising
packages to fit different budget levels. Acquiring media in volume allows America's Charities’ members to achieve better overall pricing
on multiple types of media that members otherwise might not be able to afford on their own.
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A:eﬁ?hariti B Advertising Packages Offered to Members for 2021 Ad Campaign

package Media Print Ad 500-word America’s 3BL Media Digital Promoted Streaming | Streaming
inside The Washington Editorial inside Charities Website Article Display Social Audio Ad TV Ad
Components and Costs: Post Newspaper The Washington Post & Organic Social and/or Banner Media Ads (pg 17) (g 17)
- The # indi hich CFC/Giving Insert Newspaper Media Exposure Video Ads (pg 15)
NOTE. The ./n icates which components (pg 9) CFC/Giving Insert (pg 15) (pg 18) (pg 16)
are included in each package (pg 12)
New ad sizes this year!
Blue Ribbon: $18,000 * * * * * * * *
($16,200 early bird rate) (Ad is 3x size of (Space limited —
Classic) first come first
serve)
Premium: $9,600 * Not included * * * * * Not
(58,640 early bird rate) (Ad is 2x size of included
Classic)
Classic: $3,333 * Not included * * * * Not Not
($3,000 early bird rate) included included
Basic: $555 Not included Not included ) ¢ * * Not Not Not
($500 early bird rate) included included included
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A;:ﬁ?harities,g Advertising Campaign Promotion Timeline & Performance Summary

October November December January

High-level Campaign
2021 Combined Federal Campaign (CFC) solicitation period

(Oct launch with campaign ending Jan 14, 2022) Performance Summary:

* # Members Who Participated: 19

» Total Campaign Impressions Delivered: 11 million

» Average Overall Digital/Mobile Display Ad Click-

. , , through Rate: 0.20%
Streaming Audio and Video Ads (Oct 1 — Dec 1)

* Average Overall Social Media Message Engagement

Washington Post Rate: 0.33%
Newspaper Insert Print
Ads + Editorials

(11/7 and 11/30) 97.80%

» Average Overall Video/Audio Ad Completion Rate:
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America's Charities:

Member Ad Campaign Landing Page

https://www.charities.org/donate-your-favorite-charities-through-workplace-giving
(also can be found by typing charities.org/WaPo or charities.org/impactatwork)

Used to:

* Educate donors and employers about what workplace giving is and why it
matters

* Feature members participating in our ad campaign along with link to a list of
all our members

* Promotes a form employers can submit to request a chat with our business
development team to bring workplace giving to their company

Where/how this page was promoted:

* All campaign social media messages (excluding the member-specific ones)
point to this page

* Washington Post Newspaper ads promote this page

 America’s Charities-branded digital banner and mobile ads promote this page

e Utilize our Google AdWords grant to drive traffic to this page all year round,
with more emphasis between Oct-Dec

Donate to Your Favorite Charities Through Workplace Giving

IMI’A(T Al WORI(

[DONATE THROUGH PAYROLL DEDUCTION AT YOUR WORKPLACE
TOGETHER WE CAN MAKE THE WORLD A BETTER PLACE

2iMPACTATWORK .: m

Support America's Charities and our high-impact
nonprofit members through your employer's
workplace giving program! If you are a Federal or
Postal employee/retiree, or military personnel, click
here to donate through the Combined Federal
Campaign donation portal. If you work in the private
sector, or work for a State government or municipal
agency, please contact your HR for a link to your
donation portal.

What is Workplace Giving?

If you work for a company, organization or the federal government, chances

BEvyinDB

Deonate to Your Favorite
Charities Through
Workplace Giving

Search for Charities
Give through the CFC
Shape the Future Blog Series

Start a Workplace Giving
Program at Your Compary!
Why Workplace Giving
Matrers

Workplace Giving
promotional items, charity
fairs, and guest speakers
Donate to America’s Charities
Charities Using
Cryptocurrency

NPT 's BEST
NONPROFITS

TOWORKFOR
* 2021 *

The NonProfit Times and Best
Companies Group Recognizes
America's Charities’ Excellence
in Creating a Quality
Workplace »



https://www.charities.org/donate-your-favorite-charities-through-workplace-giving

Social Media Messages

America's Charities:

/e America's Charities

s October 20, 2021 - Q&

What was promoted:
* 1,836 messages went out between Oct 1- Jan 14, promoting specific statistics and facts e e
) .. . smallest project, a park in the City of Atlanta, protected under 1 acre, while
about our members’ impact and how workplace giving donations help th argetproteced 139,000 acre o restand i New York
L. . ) , https://impact.ac/2CDZkNz CFC#10630 #ImpactAtWork #GiveCFC
* |n addition to using our own campaign hashtag #lmpactAtWork, we used the CFC’s
#GiveCFC to target federal donors

's Charities
harities

Where/how this is promoted:
* Messages promoted on America’s Charities Twitter, Facebook, LinkedIn, and Instagram

THE
CONSERVATION FunD
Photo credit: Iva mL\aBian(a Give at Work! CFC #10630

Hashtag Campaign: #ilmpactAtWork
Our hashtag #lmpactAtWork was integrated into our members’ messages and stand-alone

America’s Charities

workplace giving campaigh messages to communicate that: = I
* Giving through workplace employee giving campaigns makes it easy & affordable to ey S
| ‘:‘:;;‘;iﬂid youth. hhp://bitly/ZaQFewt

donate and make a difference

* Nonprofits can accomplish a lot with just $1-$50/paycheck E;‘Péﬁ“r’i

* The collective power of donations from workplace giving donors across the country oo o
really adds up and amounts to important unrestricted funds that allow nonprofits to be ivk{:““fgﬁmi
more strategic and have a greater impact :;f;'m

* Employees can easily make a big impact all from the convenience of their office chair (be

it at home or in the office)




A:;ﬁ?haritiesg Washington Post Newspaper Print Ads and Editorials
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What & When: AYOUCAN BE THE

* The Washington Post newspaper audience is rich in federal
employees, military, and retirees, reaching a daily readership of
914,000 people.

* On November 7, 2021, members participating in our ad
campaign had a color print ad featured in The Washington
Post’s special CFC insert

* Each Blue Ribbon advertiser had a 500-word editorial featured
either in the November 7th or 30th Washington Post
newspaper as well.
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Used to:

* Educate donors and employers about what workplace giving is
and how to participate

* Feature members and their impact

* Feature America’s Charities’ collective reach and impact ?,, RS %\: DONATE TODAY AT GIVECFC.ORG
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Nov 7t Washington Post Newspaper — Member Ads

(Pages 6 and 12 https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html)

/"f“ IMPA(T AT WORK

Give at Work! Learn how: www.charities.org/WaPo

Snpporl on inclusive workforce,
Creote employment opporiunifies or
people with disabilities.

Serving DC, MD & VA » Malwood crg = OFC #11165

i HUMAN
RIGHTS
B L npAIGN

CFC#11893

A catalyst for racial justice
BUILD BETTER, MORE
¢ in the Deep South and beyond

INCLUSIVE COMMUNITIES bilamaistanod oo
FOR LGBTQ+ PEOPLE. ———

DONATE 52 PER PAYCHECK OR
MORE VIA WORKPLACE GIVING

IDONATE THROUGH PAYROLL DEDUCTION AT YO
TOGETHE CAN MAKE THE WORLD 4

A B
ZMPACTATWORK ﬁm

chreugh puisr
Winwkplace Gilving
Camnpisgn

CFCF RBHET

Do Tl
BAGET (OO

Make a tax deductible contribution to
the ACLU Foundation today

LEAD THE FIGHT
for RACIAL JUSTICE

DONATE TODAY ™
HTTPS://WWW. NAACPLDFORG/
CFC #11104

ez IMPACT 1 WORK

DONATE THROUGH

PAYROLL DEDUETION AT YOUR WORKPLP.CE

SUPPORT AMERCAS CHART HIGH - HPACT

CompingD FEDERAL CamMp 8 THROUCHH YOUR EMPLOYER

Togethar We Can Make the World a Better Place

Winrkplac ging mnkis it sy lor you 10 mks d-decrsbis
coniritationg b all of your lavorite chariies through tha e and
efficesncy of automatic payroll deducion. Smply choose which
chiriies: you wrt 10 Suppor S how much you ward 1o dorals
That's il Based on your phedge, your employsr deducts a smal
recising amount of morey from your paycheck sach pay period for a
year which masns you can give i ol withow! lesfing the impect @l al
once. i your employer minchos gifis, you can doublo yowr mpace

Plus. workploce givng haps reduce fundraisiog and admnsiale
costs lor nonprodts. Snce charlies knaw how much money ey can
BEpEC] 1o recahe from recuifing workpiscs ghing domssons, They

can b mare strategic and make & stronger mpact with your git
Workplaios gving gitts also prowide monprofits wish unrestrictsd fends,
eenperesanrg e o direct dorstns whsns by e needed most and
opsrale more -|F.;m~nj Lo more sl woses charities. ..-,_;.l..\..‘w..

RESEARCH = HOPE
FOR FAMILIES FIGHTING
ALZHEIMER'S DISEASE

Alzhe:.me:s
f : Disease

Research
CFC# 30518

bnghtfocus org/CF

¥ ?
MARSHALL e
II.' COALEGE FLINDS ol ot

‘We carry forward the legacy
of Justice Thurgood Marshall by
offering students at Historically Black
Colleges and Universitios pathways
to econamic mobility and high
demand careers.

For mare mformalion,

CFC #M1am

00000

America’s Charities®



https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html

Nov 7t" and 30th Washington Post Newspaper — Member Editorials

Pages 5 and 11 https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html and
Page 11 https://www.flipsnack.com/wpadops/cfc-december-2021/full-view.html
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Mental health is an incredibly
important part of overall health.
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https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html
https://www.flipsnack.com/wpadops/cfc-december-2021/full-view.html

Nov 30 Washington Post Newspaper — #GivingTuesday Insert:

America’s Charities” impact was highlighted on page 4 and all America’s Charities members were featured on pages 12-13:
https://www.flipsnack.com/wpadops/cfc-december-2021/full-view.htm|
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art ol America’s Charities and our 100+ nanprofit members has made an incredibie diffe
’ 1 eat tradiban by donatieg via payeall deduction through this year's Cambined Federal Campaign
A-I ‘ inble grirg orogram. Each doilar pou donete brings s clower 1o helping the noncrofits who
America’s Charities

cw much of an impact can you make through workplace glving 7 Find outl more al: wws.charllies.ong/impact
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America's Charities:

From Oct 1 —Dec 1, display and mobile ads, along with streaming audio and video ads,
targeted a custom audience of philanthropists, private sector charitable donors, and
Federal employees between ages 25-65 across the United States.

Ads contained each member’s unique branding/message and were directed to one of the
following pages (based on the members’ preference):
* A workplace landing page on the members’ website (3 members opted for this)
« The members’ charity profile on AC’s website (15 opted for this)
* The CFC giving portal (1 opted for this)

Top 10 Largest States

States

Readers

(Monthly UVs) Monthly Page Views

Pages

California 15,048,000 50,957,000
Texas 9,184,000 23,412,000
New York 8,545,000 28,115,000
Florida 7,587,000 21,303,000
Virginia 6,550,000 31,784,000
Massachusetts 6,444 000 19,187,000
lllinois 5,776,000 16,337,000
Pennsylvania 5,183,000 16,503,000
North Carolina 4.198,000 12,834,000
Washington 4.164,000 15,110,000

Display and Mobile Ads and Streaming Audio and Video Ads

29.4M

47% reach

Religious donors

5.6M

53% reach
Arts/cultural org

donors

c am

54% reach
PBS donors

11.4M

49% reach

Education org
donars

11.6M

52% reach

S 4
Social services donors

The
Washington
Post reaches
100M Adults

™

51% reach

Environmental org
donars

10M

49% reach

Health org donors

7.IM

53% reach
Political oro donors
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* Blue Ribbon, Premium, Classic, and Basic members’ display
banner and mobile ads were served across thousands of popular
websites reaching the targeted audience, including: CNN.com,
FoxNews.com, GovExec.com, USAToday.com,
WashingtonPost.com, FoodNetwork.com, People.com,
ETOnline.com, TheHill.com, HuffPost.com, Businessinsider.com, to
name a few.

* Blue Ribbon and Premium members’ audio ads were presented
on premium stations including Spotify, Pandora, SoundCloud, and
iHeartRadio, along with an audience of 22 million unique listeners
of over 2,000 different podcasting programs, including NPR.

e Blue Ribbon members’ video ads were broadcast on Smart TV
and streaming devices, reaching viewers of a range of popular
channels and streams, including Hulu, Netflix, Amazon Prime,
ESPN+ and more.
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Blog Posts

America's Charities:

| Subscribe to Our Blog
Emall *

Support Humane Society

What When and Where- International's Global Efforts to T
/4 ’ . Lok ok

Protect All Animals
Your #ElmpactAtWork
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posts highlighting our members’
work and how individuals and
companies can impact that work
through workplace giving and
employee engagement programs. oo e Sty o s o s
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Blog Post Audience and Reach

Each blog post was published on America’s Charities’ website and promoted via

social media, 3BL Media, and our CSR Newsletter reaching a combined audience of i,,.,m““’“‘mﬂ

more than 312,000 corporate social responsibility, workplace giving, and REFINITIV [<
philanthropy-minded professionals. @ SonroRaTe
There were 78 third party sites that republished each members’ post, with a S
combined monthly traffic of 2.9 million for all of those sites combined. CSRHUB® Ceres

2 G&A
The graphic displayed shows a breakdown of 3BL’s news distribution network and
some examples of the companies and brands they reach.
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